
 

 
 
FOR IMMEDIATE RELEASE 
 
MARRIOTT VACATION CLUB APPOINTS NEW GENERAL MANAGER AT 
MARRIOTT’S BEACHPLACE TOWERS 
 
ORLANDO, Fla. - September 22, 2008 – Marriott Vacation Club International (MVCI) – the vacation 
ownership division of Marriott International, Inc. (NYSE:MAR) – has appointed Alfred Rosenthal to 
general manager at Marriott’s BeachPlace Towers in Fort Lauderdale, Fla. 
 
A 17-year Marriott veteran, Rosenthal comes to Marriott’s BeachPlace Towers with a wealth of 
experience. Beginning his career as a security supervisor at both the Boston Marriott Cambridge and 
Boston Marriott Long Wharf in Massachusetts, Rosenthal progressed to general manager at the Mahwah 
Courtyard by Marriott in Mahwah, N.J. in 2002. In 2004, he transitioned to the Fairfield Inn and Suites by 
Marriott in downtown Naples, Fla. where he also held the role of general manager.  
 
Rosenthal joined MVCI in 2005 and served as front office manager for Marriott’s BeachPlace Towers. In 
his most recent role, Rosenthal held the position of director of operations for the vacation ownership 
resort.  
 
“With Al’s dynamic personality and extensive experience in all areas of hotel management, he will be a 
tremendous asset to this fantastic property.” said Troy Asche, regional vice president of customer 
experience for the Florida-Caribbean region.  
 
A native of Brooklyn, N.Y., Rosenthal and his wife have three sons and currently reside in Coral Springs, 
Fla. Always an active member in his community, Rosenthal co-chaired the North New Jersey Business 
Council in 2002 and today dedicates his time to community service by volunteering for Children’s 
Miracle Network and various local causes.  

# # # 
 

About Marriott Vacation Club 
Marriott Vacation Club is the recognized worldwide leader in vacation ownership with a program highly 
regarded for its quality and unique flexibility. In 1984, Marriott became the first branded hospitality 
company by nearly a decade to enter the timeshare industry. MVC continues to expand with a diverse 
portfolio of over 9,800 timeshare resort villas throughout the U.S., Caribbean, Europe and Asia. Today, 
nearly 360,000 vacation owners around the globe own their vacations “the Marriott way,” offering 
options to exchange weeks with priority within the MVC portfolio or within Interval International’s 
global system of more than 2,300 resorts in over 75 countries, trade their week(s) for Marriott Rewards 

points, or rent their week(s).  
 

James Woelbern / Amy Immerfall 
Marriott Vacation Club International 
407.513.6969 / 407.513.6968 
james.woelbern@vacationclub.com / amy.immerfall@vacationclub.com 
 
MARRIOTT INTERNATIONAL, Inc. (NYSE:MAR) is a leading lodging company with more than 3,000 lodging 
properties in the United States and 66 other countries and territories.  Marriott International operates and franchises 
hotels under the Marriott, JW Marriott, The Ritz-Carlton, Renaissance, Residence Inn, Courtyard, TownePlace 
Suites, Fairfield Inn, SpringHill Suites and Bulgari brand names; develops and operates vacation ownership resorts 
under the Marriott Vacation Club, Horizons by Marriott Vacation Club, The Ritz-Carlton Club and Grand 
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Residences by Marriott brands; operates Marriott Executive Apartments; provides furnished corporate housing 
through its Marriott ExecuStay division; and operates conference centers.  The company is headquartered in 
Bethesda, Md., and had approximately 151,000 employees at 2007 year-end.  It is ranked as the lodging industry’s 
most admired company and one of the best companies to work for by FORTUNE®, and has been recognized by the 
U.S. Environmental Protection Agency (EPA) with the 2007 Sustained Excellence Award and Partner of the Year 
since 2004.  In fiscal year 2007, Marriott International reported sales from continuing operations of $13 billion.  For 
more information or reservations, please visit our web site at www.marriott.com. 
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